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EXECUTIVE SUMMARY 
 
A Spectacular Celebration of Asian Culture, Art and  Mythology 
 
The Toronto Chinatown Festival is a celebration of Canada’s diverse Asian cultures and 
communities. It is a not-for-profit event presented by the Chinatown Business 
Improvement Area*.   This fun-filled family event is free to the public! 
 
The Toronto Chinatown Festival attracts over 100,000 people with its colourful display 
of multicultural entertainment, food, games, prizes, sampling, street market and 
community celebrations.  The highly respected and auspicious Lion Dance troupe 
opens the annual Festival.  Some of the past performance highlights included the 
Shaolin Monks from China, Mongolian performers, and other international entertainment 
groups. 
 
The Toronto Chinatown Festival has established itself as an event of local, regional, 
national and international appeal.  The Festival helps contribute to the local and regional 
economies through increased tourism from different regions and across the border.  The 
Festival provides a unique opportunity for corporations, government officials, industry 
representatives and the general public to engage in an important annual event of Asian 
heritage and traditions. 
 
The Festival was started in 2001 and successfully made itself and the Toronto’s 
Downtown Chinatown into the 2001 Guinness Book of World Records by baking the 
world’s biggest moon cake.  To date, the Festival still holds the record.  
 

New Attractions in 2009 – The True Taste of China  
 
Welcome to Toronto’s gourmet hub!  Let your taste buds travel through the north and 
south provinces of China - indulge in Cantonese dim sum, Chiu Chow fish balls, 
Shanghai pot stickers, spicy Szechuan food and sizzling Mongolian barbeque… To 
complete your culinary trip, try a Vietnamese sandwich, Hong Kong style egg puffs and 
a Taiwan bubble tea.   
 
A Chinese ethnic costume exhibition, presenting various costumes of China's ethnic 
groups, will be another feast for your eyes.  This magnificent new feature will give 
festival goers a true experience of Chinese heritage.   
 
* Chinatown Business Improvement Area is a partnership of 10 associations:  

�  Chao Chow Association of Canada 
�  Community Crime Awareness Association 
�  Lung Kong Tin Yee Association 
�  Ontario Chinese Restaurant and Food Services Association 
�  Scadding Court Community Centre 
�  Toronto Chinatown Community Development Association 
�  Toronto Chinese Business Association 
�  Toronto Chinese Community Services Association 
�  Toronto Flying Tiger Sport Association 
�  Vietnamese, Cambodian, Laotian Community Services Association 
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Historical Background of Chinese Culture  
 
For many, the history of the Lion in Chinese mythology is 
mysterious and wonderful.  Lion dancing originated in China 
during the Tang Dynasty (618-906AD).  Legend states that a 
Chinese emperor had a dream one evening in which he was 
saved from certain death by a majestic and beautiful beast. 
The next morning the emperor discovered from his ministers 
that this animal was a lion, an animal not native to China. 
From then on, the Lion became a sacred animal and lion 
dancing developed to become a national sport as well as a 
symbol of good luck and fortune. 
 

Date of Festival:  Saturday, August 22, 2009 
        12:00 noon – 8:00 p.m. 
    
    Sunday, August 23, 2009 
        12:00 noon – 6:00 p.m. 

 
Location:   On the streets of Toronto Chinatown  

(Spadina and Dundas)  
        in the heart of downtown Toronto City 
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Festival Objectives 
 
The objectives for the Toronto Chinatown Festival are to increase 
cross-cultural understanding, raise collective public awareness 
and share the many positive attributes of the ethnic, racial, 
religious, and culturally diverse communities while providing 
opportunities for communities to share their cultures with others 
who would not usually have an opportunity to engage in 
celebrations of the featured culture.  Events such as this help 
facilitate equity in society by supporting the involvement of and 
celebrating our diverse communities. 
 
 

Benefits to the City 
 
The City of Toronto suffered considerable economic hardship due to the global 
economic turmoil.  The downtown Toronto district and the Chinese business community 
are also affected by the recession.  This Festival will not only pay tribute to Chinese 
culture but also a much needed boost to consumer spending and tourism for the City of 
Toronto. 
 

 
 

 
 
 

Festival Booths 
Food, merchandise, 
produce, sampling… 
lots of interactions with your 
target consumers. 

Multicultural on-stage 
Entertainment for all ages 
Dragon and lion dances, 
multiethnic cultural 
performances, acrobatic and 
kung fu shows… 
a fun-filled weekend for 
everyone. 
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Sponsors Benefits and Entitlements 
 
As a sponsor of The Toronto Chinatown Festival 2009, your company will realize 
tangible marketing benefits from your sponsorship investment, while supporting one of 
the premier festivals in Toronto and positioning your company as a partner with one of 
the region’s most attended public events.  Your company will also enjoy the advantage 
of high visibility among the festival audiences.  
 
The Toronto Chinatown Festival 2009 is ready to provide sponsors with ready-built or 
customized sponsorship proposals to maximize your sponsorship and visibility.  We will 
be pleased to work with your team on advertising and marketing needs of your 
organization.  Your company, with the 2009 Toronto Chinatown Festival, will enjoy 
increased public profile in the geographic area of the festival, excellent public relations, 
and the development of relationships with an annual family-orientated, non-profit event. 

 
Sponsorship Options: 
 
TITLE SPONSOR - COST: $7,500 (one sponsor only)  
 

�  The Sponsor will be recognized as the Title Sponsor through the event promotion 
period and at the event. 

�  The Sponsor will be invited to be an officiating and speaking guest at the opening 
ceremony. 

�  The Sponsor will be offered the opportunity to display two banners (horizontal 
size not bigger than 3 feet by 9 feet) on the street located on the main stage.  
Banners will be provided by the Sponsor two weeks prior event. 

�  The Sponsor will be acknowledged in all promotion materials including but not 
limited to event poster, event program pamphlet, print advertisements, and where 
applicable, in broadcast and online advertisements. 

�  The Sponsor will be offered a booth (approximately 9 feet by 9 feet) for on-site 
promotion. 

�  The Sponsor will be acknowledged as a Segment Sponsor of the stage 
performance and has the privilege to give away corporate gifts/souvenirs on 
stage (quantity and items subject to approval by the Committee). 

�  Corporate message announcement during event days (message contents 
subject to approval by the Committee).  

�  The Sponsor, where appropriate, will be offered all possible editorial exposure 
opportunities such as press release and editorial interviews with print, broadcast 
and online media. 

�  The Sponsor will be offered a table for ten at the pre-festival gala dinner.  
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GOLD SPONSOR - COST: $3,000  
 

�  The Sponsor will be recognized as the Gold Sponsor through the event 
promotion period and at the event. 

�  The Sponsor will be offered the opportunity to display one banner (horizontal size 
not bigger than 3 feet by 9 feet) on the street on the main stage.  Banner will be 
provided by the Sponsor two weeks prior. 

�  The Sponsor will be acknowledged in all print promotion materials including but 
not limited to event poster, event program pamphlet, print advertisements, and 
where applicable, in broadcast and online advertisements. 

�  The Sponsor will be offered a booth (approximately 9 feet by 9 feet) for on-site 
promotion. 

�  The Sponsor will be acknowledged as a Segment Sponsor of the stage 
performance and has the privilege to give away corporate gifts/souvenirs on 
stage (quantity and items subject to approval by the Committee). 

�  Corporate message announcement during event days (message contents 
subject to approval by the Committee).   

 
SILVER SPONSOR - COST: $1,500 
 

�  The Sponsor will be recognized as the Silver Sponsor through the event 
promotion period and at the event. 

�  The Sponsor will be acknowledged in all print promotion materials including but 
not limited to event poster, event program pamphlet and print advertisements. 

�  The Sponsor will be offered a booth (approximately 9 feet by 9 feet) for on-site 
promotion. 

�  Corporate message announcement during event days (message contents 
subject to approval by the Committee).   

 
BRONZE SPONSOR - COST: $800 
 

�  The Sponsor will be recognized as the Bronze Sponsor through the event 
promotion period and at the event. 

�  The Sponsor will be acknowledged in event program pamphlet, print and web 
advertisements.  

�  The Sponsor will be offered a booth (approximately 9 feet by 9 feet) for on-site 
promotion. 
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Project Partners 

The Chinatown Business Improvement Area–Toronto Chinatown Festival Committee 
2009 is a non-profit committee, formed by the following partnering organizations, which 
are committed to improving the economic life and community vitality of the Downtown 
Chinatown community:  

Chinatown Business Improvement Area  

Chinatown Business Improvement Area (CBIA) was established in 2007 and is a vital 
organization representing the areas interests.  The aim of CBIA is to enhance the vitality 
of the Chinatown area through business promotion, interacting with the City of Toronto 
and other statutory and voluntary organizations, and ensuring that the area continues to 
be an integral part of the local economy of Toronto.  The mission of CBIA is to provide 
Chinatown with a comprehensive, complete and coordinated organization for merchants 
and residents so as to lobby local and central government for the wellbeing of the 
community. 

 
Scadding Court Community Centre (SCCC) :  Scadding Court Community Centre is a 
non-profit organization that has a distinguished record of developing partnerships with 
agencies within the community, various levels of government and major corporations.  
SCCC is working closely with TCCDA to organize the Toronto Chinatown Festival.  
Incorporated in 1975, SCCC is situated at the corner of Dundas and Bathurst streets 
and its mandate is “to support and foster the well being of individuals, families, and 
community groups by providing and encouraging both local and international 
opportunities for recreation, education, athletics, community participation and social 
interaction.”   
 
Toronto Chinese Business Association (TCBA) :  In 1967, The City of Toronto 
proposed a zoning freeze bylaw and expropriated Chinatown properties to expand 
Dundas Street West.  Had it passed, almost half of Chinatown located on Dundas Street 
West from Yonge to University would have been leveled and gone.  Twelve Chinese 
businessmen formed the Save Chinatown Committee, mobilized 1300 strong petitioners 
and met with the City to demonstrate the community’s solidarity. The Committee was 
successful in convincing the City Alderman to not support the initiative and withdrew the 
bylaw.  Prior to the Save Chinatown Committee, the Chinese community had little 
interaction with any levels of government.  With the problem now resolved, the 
Community decided there was a need for continued interaction with the government and 
changed the name of the committee to “Toronto Chinatown Business Association.”  
Membership increased from 12 to 50.   
 
In 1972, it was properly incorporated and officially changed its name to the Toronto 
Chinese Business Association (TCBA).  In the 1970s, Chinatown expanded to Spadina 
Avenue, and beyond.  In 1977, the TCBA lobbied City Council to approve Sunday 
shopping in Chinatown as the “Tourist Attraction” districts.  
 
The Toronto Chinese Business Association has provided support to other community 
groups and has fostered relations with mainstream community groups and businesses.  
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Moreover, through outreach programs and cultural activities, the TCBA has succeeded 
in elevating the profile of Chinese Canadians.  
 
Chao Chow Association of Ontario, Canada :  Chao Chow Association of Ontario was 
established in 1983.  In 1995, the Association bought its own building in Central 
Chinatown where it is currently located at 568 Dundas Street West.  
 
The objectives of the Association are to promote Chao Chow culture; to encourage and 
attract more young members; to provide assistance to the elderly, including visiting 
seniors and ill patients, to provide financial and funeral assistance.  
 
The Chao Chow orchestra and the big drum are the two prominent forms of musical 
entertainment in the Chao Chow culture.  At many special events and festivals, the 
Association will have their own music specialists perform for the public.  
 
Vietnamese Cambodian Laotian Community Services Ass ociation :  Founded in 
1979 by a group of enthusiastic Chinese people from Vietnam, Cambodia and Laos, the 
VCLCSA is a community centre providing various community services to their target 
populations.  Over the years, thanks to special ethno-cultural groups, generous 
donations from the business community and the volunteer contribution of our members, 
the Association has grown steadily.  It is now not only a centre where members and 
friends can come together to socialize and build kindred networks, but it is also a centre 
to seek counseling, referral services and other assistance. English literacy classes are 
offered every Saturday; singing and dancing clubs are organized on Sundays.  Various 
activities other than monthly birthday gatherings are offered to members as well.  
 
Lung Kong Tin Yee Association :  The Toronto Lung Kong Association was 
established in 1911 to honour the spirit and beliefs of the four blood brothers with the 
surnames Liu, Quan, Cheung and Chiu.  The brothers believed in bravery, honesty and 
in helping others.  The original site was located on Queen Street West.  To 
accommodate an increasing number of members, the Association acquired 24 Elizabeth 
Street with funds raised from people with the four surnames.  
 
In 1921 the Association registered with the Province of Ontario the entity Lung Kong 
Kung Shaw Brotherhood as a not-for-profit organization.  Over the next three decades it 
supported the greater community through the depression and the Second World War.  
 
The Association continued to expand with the purchase of 92-94 Elizabeth Street and in 
the 1960s increased membership acquired 150 Elizabeth and occupied the top two 
floors.  The Women and Youth groups were created at that time.  Activities included 
Chinese studies, Tai Chi, Chinese musical instruments, opera, basketball, hockey as 
well as other social events enjoyed by all.  
In 1981, the Association celebrated its 70th anniversary with a memorable event.  In 
1991 the Association purchased a new three story modern building in the heart of 
Toronto’s Chinatown at 287-289 Spadina Avenue.  
 
In 1995, the Toronto Lung Kong Association successfully hosted the 14th Pan American 
Lung Kong Conference.  The Association continued to expand its activities into other 
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areas including scholarships for youth, fundraising for the community, events for 
seniors, karaoke singing, and tours.  
 
Toronto Flying Tigers Sport Association :  The Toronto Flying Tigers Sport 
Association is a government registered, non-profit organization since 1970, making it 
more than 30 years old.  The goals of the Flying Tigers are to bring Chinese Canadians 
together, forming an athletic association which promotes friendship, physical fitness, 
techniques, skills, and most importantly, good spirit through sports.  The Association 
currently consists of more than 1,000 members and is still growing.  They have both 
men’s and women’s volleyball teams, basketball, ice hockey, golf, table tennis, baseball, 
badminton, kung-fu lion dancing teams and weightlifting.  
 
Every year, the Association participates in many annual sport tournaments across the 
nation as well as overseas.  In the past, the Flying Tigers have competed in world 
championships in Mainland China four times, including Macau, Hong Kong, Europe, and 
all over North America.  They have received many trophies and accomplished many 
achievements, leading to a worldwide reputation.  The Flying Tigers have received 
compliments and support from many people, including the three levels of the 
government and various Chinese communities.  They have also made contributions 
towards promoting Canada’s multiculturalism in sports, friendship and unity in Chinese 
communities and will continue to do so. 

 

The Ontario Chinese Restaurant and Food Services As sociation :  Founded in 
1980, the OCRFA currently has approximately 600 active members.  Approximately 
fifty-five percent of the member establishments are located in the Greater Toronto Area. 
The OCRFA recognized the need to upgrade the food safety skills of Chinese food 
handlers to comply with provincial food safety guidelines.  This acknowledgment 
initiated discussions with Toronto Public Health and resulted in this innovative 
partnership to educate and certify Chinese-speaking food handlers. 

The OCRFA also partnered with the Chinese Cuisine Program at the George Brown 
School of Hospitality to include the Food Handler Certification Program in Cantonese as 
part of the sanitation curriculum.  This presents an opportunity to develop a strong 
working relationship with the School in an effort to expose the Program to a new market 
of food handlers. 
 
Toronto Chinese Community Services Association (TCC SA):  Toronto Chinese 
Community Services Association is a registered charitable multicultural community 
service agency serving immigrants since 1973. At present, TCCSA is running three 
service centres located in downtown Toronto, Markham in York Region and 
Mississauga in Peel Region.  We are a member agency of the United Way of the 
respective regions.  Funding comes from the three levels of government, United Way, 
foundations, public and private donors. 
 
Vision: To facilitate the well being of diversified communities through social services 
Mission: To assist newcomers in adapting to a Canadian lifestyle in their 

neighbourhood and to enable Canadian in building a stronger community 
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TCCSA is managed by a volunteer Board of Directors. The staff force includes 47 full-
time and part-time staff and operated with a budget of about $1.8M.  Each year, TCCSA 
serves about 18,000 individual newcomers through services provided by the three 
centres.  Other than servicing Chinese, we provide services to other Asian ethno 
communities including Filipino, Punjabi, Tamil and Pakistan, etc.  Services of TCCSA 
are categorized into four major areas: Settlement Counselling, Education, Parenting 
Service and Community Development. 
 
Community Crime Awareness Association (CCAA) : Community Crime Awareness 
Association (CCAA) is a non-profit organization which has been established since 1998.  
The primary goal of CCAA is to promote and increase public awareness of crime 
prevention through education, crime prevention seminars and many other community 
based crime prevention initiatives.   

 
CCAA board members come from a variety of social, cultural, business, ethnic and 
professional background ranging from educator, police officers, retired senior police 
officer, accountant, business owners, engineer and business/community association 
representatives. 

 
CCAA’s initiatives/projects in 2006 include the mentoring of potential police officers of 
Chinese heritage involving five police services namely, Toronto Police, York Regional, 
RCMP, OPP and Durham Police. Another initiative this year is the Chinese Law 
Enforcement Police Service Member Award which recognizes members of the Police 
Service who have made outstanding contributions to the Chinese communities. 
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Toronto Chinatown Festival 2009 Sponsorship Confirm ation  
 
Yes, we are interested in participating in the Toronto Chinatown Festival 2009 as:  
 

(      ) Title Sponsor at a sponsorship cost of $7,500 (plus GST) 

(      ) Gold Sponsor at a sponsorship cost of $3,000 (plus GST) 

(      ) Silver Sponsor at a sponsorship cost of $1,500 (plus GST) 

(      ) Bronze Sponsor at a sponsorship cost of $800 (plus GST) 

 

 

Accepted on behalf of:  ____________________________________________ 
        (full company name) 
 

Contact Person:  ____________________________________________ 
 

Position:   ____________________________________________  
 

Telephone:   (              ) ___________________________________ 
 

Fax:    (              ) ___________________________________ 
 

Email:    ____________________________________________ 
 

Address:   ____________________________________________ 

              

    ____________________________________________ 
 

Signature:   ____________________________________________ 
 

Date:    ____________________________________________ 

 
Please return signed sponsorship agreement to: 
Winnie Kam, Festival Consultant, by fax at (905) 305-0083  
or email: winniek@focuscomms.com   

 
Please make cheque payment payable to:  
CBIA (Chinatown Business Improvement Area) 
Mailing address:  
Toronto Chinatown Festival 2009 
c/o 145 Royal Crest Court, Unit 48, Markham, Ontario, L3R 9Z4 Canada 
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The Agreement is effective upon sign-back by the Chinatown Business Improvement 
Area. 
 
It is understood and agreed that the staging of the Toronto Chinatown Festival 2009 is 
governed by an agreement made between the organizer and the City of Toronto.  The 
organizer is obliged to obtain approval of all use of venue, publicity and promotional 
material from the City of Toronto.  The sponsor acknowledges that its set-up and 
advertisement will be subject to this provision. 
 
The organizer undertakes to stage the Toronto Chinatown Festival 2009 on the 
scheduled dates; however, if weather and/or other conditions do not permit the staging 
of the event on the scheduled dates (as determined by the Chinatown Business 
Improvement Area and/or The City of Toronto), the event may be held at a later date to 
be determined by the Chinatown Business Improvement Area and/or the City of 
Toronto.  
 
Please kindly sign and return a copy of this agreement to us before July 20, 2009. 
 
 
Accepted for and on behalf of  Accepted for and on behalf of 
Chinatown Business Improvement Area    
    Company:  ______________________ 
    
    Signature:  ______________________ 
  
    Name:  _________________________ 
 
    Title:   __________________________ 
 
______________________   Date:  __________________________ 
Ralph Hui 
Chair, Toronto Chinatown Festival 2009           PO # (if applicable): _______________ 
 


